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About Multisoft

Train yourself with the best and develop valuable in-demand skills with Multisoft Systems.
A leading certification training provider, Multisoft collaborates with top technologies to
bring world-class one-on-one and certification trainings. With the goal to empower
professionals and business across the globe, we offer more than 1500 training courses,
which are delivered by Multisoft's global subject matter experts. We offer tailored
corporate training; project Based Training, comprehensive learning solution with lifetime
e-learning access, after training support and globally recognized training certificates.

About Course

Multisoft Systems' Upselling and Cross-selling Training is designed to empower sales
professionals with advanced strategies to enhance their sales techniques and drive
significant business growth. This comprehensive course provides insights into the art of
effectively recommending higher-tier products or additional services to existing
customers, which not only increases revenue but also enhances customer satisfaction and
loyalty.
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Module 1: Introduction to Upselling and Cross-selling
1.1 Defining upselling and cross-selling

v Understanding upselling

v Understanding cross-selling
1.2 Importance in sales

v" Benefits to business

v" Benefits to customers
1.3 Differences between upselling and cross-selling

v" Comparing strategies

v" Case studies

Module 2: Fundamentals of Selling
2.1 Basic principles of selling

v The sales process

v Customer psychology
2.2 Effective communication skills

v Verbal and non-verbal communication

v" Active listening techniques

2.3 Understanding customer needs

v' Identifying needs and wants

v' Empathy in sales
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Module 3: Upselling and Cross-selling Strategy and
Techniques
3.1 Developing effective strategies

v Creating upselling strategies

v Creating cross-selling strategies
3.2 Techniques for success

v Psychological tactics

v" Timing and context

3.3 Implementing and measuring impact

v" Tracking success

v Continuous improvement

Module 4: Customer Relationship
4.1 Building strong relationships

v Trust and rapport

v' Long-term engagement strategies
4.2 Managing customer expectations

v' Setting realistic expectations

v" Handling disappointments
4.3 Enhancing customer experience

v Personalization techniques

v Feedback and follow-up

info@multisoftsystems.com www.multisoftsystems.com (+91) 9810-306-956



mailto:info@multisoftsystems.com
http://www.multisoftsystems.com/

multisoft

Systems

Module 5: Customer Lifetime Value

5.1 Understanding CLV

v Definition and importance
v" Calculating CLV

5.2 Maximizing CLV

v’ Strategies for enhancement

v Role of loyalty programs
5.3 Analyzing CLV data

v Using data for decision making

v" Case studies

Module 6: E-commerce Marketing

6.1 E-commerce fundamentals

v" Online marketplace dynamics

v Customer journey online
6.2 Digital marketing strategies

v" SEO and content marketing

v Social media and email marketing
6.3 Optimizing online sales

v Conversion rate optimization

v User experience and design
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Module 7: Database Marketing

7.1 Basics of database marketing

v Data collection and management

v" Privacy and ethical considerations

7.2 Targeted marketing campaigns

v" Segmentation and targeting

v Personalization strategies
7.3 Measuring campaign effectiveness

v Analytics and KPIs
v Adjusting strategies based on data

Module 8: Collecting Information and Conducting
Marketing Research
8.1 Research methodologies

v Qualitative and quantitative methods

v Surveys and interviews
8.2 Data analysis and interpretation

v Analyzing research data

v Drawing conclusions
8.3 Applying research insights

v' Market trends and predictions

v" Product and service improvement
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Module 9: Communicating Value
9.1 Crafting compelling messages

v' Message development

v' Storytelling in marketing

9.2 Channels of communication

v" Digital and traditional media

v" Direct and indirect communication
9.3 Feedback and adjustment

v Customer response analysis

v Adapting communication strategy
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